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Products which Paintings, sculptures, Various genres of Cosmetics,
3D models, videos music, dance, visual aesthetics, shape-up
and other spectacles and other products and other
technology—-oriented stage expressions beauty-related items
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will be the judges and people associated with Paris Collection, art lovers, Paris-Gennes will also vote

A AL d

- 4 » L2
Alain DELON - Alain Wais Anne HIDALGO Bernard WEBER - Brian Joubert - Catherine Christian Dirk Meylaerts Emmanuelle VALLS
(@) (E—F# URUTHE) (HBR-3158—) (R&5—FEF) DENEUVE (EHvh (RER) (Jalouse B
F4L98-) ITF48—)

TeddyRINER-  Thierry MARX-  Steven Spielberg James Cheng Tan J PAUL Jean RENO-Actors  Judith Girard-  kenzo TAKADA
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Strategy combining

Display + Digital (Display) + Press (PQN, QGP, Pr.Mag)
media in France

I~ L2

o OOHTURILIEE (/X &8 ZBHY) - - - 65908
> Examples of cultural networks (JC Decaux) ... 1020faces
> Example reinforcement on Metrobus governed networks ... 2450faces
> Taking speaking station (s) - Railway station (s) selected (s) TBC
> 730 Faces > 12 faces > 18 faces > 260 face > 350 faces > 2100 faces

LEXPRESS|

o AUB—RYRAT 4T L THPR

LeFigaro.fr, The Equipe.fr, Libération.fr, Lemonde.fr, Time out, Yahoo, Métro.fr, L'Express,
:' Le Nouvel Obs, Le Point, Facebook ads / Twitter ads ...

o JUR - #EME L TOPR

s Le Figaro, L'Express, Le Poin, Le Nouvel Obs, Libération, Le Monde, Les Echos, L'Equipe, Le JDD
.Q e Daily Press Free come in sounding the Out of Home network transport (Metro & train stations)
with speaking in, Metro, Direct Matin.

ATATRroa—)L REERICRPRELIES AT 7 HE

MEDIA PLANNING . Octorber )

IPIIAMEN

YAV UNATUREST D7) —5%
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feTonde  Observateur, -
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esEchos|  <MIM| o
lﬁwo”’” :w

JLR
metranews
rroyrpe~ [EEES yariool
Le Monde.fr| | =
w M

Coflection Elisux 20353020

A 2015 L S AR A FICATU— I

Collection Elieux International

12



TV(TF)A b DPR

T F 1 MY T Fi

MYTF1 (A - T4—I 77> : BIZ8005 LI L DREEE M EE DR Bwebt
AR)PRTSY

TR AR Y —PRAZ21—

1NITSURAA—CEFIREICTIVRE—TT( D LEHIRET, 2EE
IZBLWTMYTFID TSy T+ —LICEEBEEM T (REEE. BAREY)

- 3AM. h—LR=UDTHAUITHAHRAH

- 3AM. ENAMILRTDAUA—RATA4I ¥ VIEE (R—=UHAO—FENTULSHEIC
BNBLENIL)

C EZTLAN—DRR—EERTR

- 3AM. VI AR RICBVWTEBEMIZTIR—ILIEE

- 2B[M. I TUYDTAE—aVAICIPBEICKD T SURF YU RIL

- FE (BHEOREICNZT) 17H1—O(FHHERKRO

2)1BYT LA 4EmEm OIS (MyTFIARNS45HK IPBEDTLE . PC,
ATk, AX—bR) IZRRSNDEE)

- BERR—ZRETITERR, 1005D 7

C FE(BEEORBEICNZC) 15A1—0(FHHKRO

IREATIUR: MyTFINews I T T H A FRIZERR—UARITS
N ZOLEHARICOVT. TRIRIORERNTOT2—RALET,

C ISUTYROVTUVIC. BECEEEEH . XR—UNDFT (A= a—ITEME
N, DUV ITEBZD)OR=DEEDTHA(oLO0TDREEIZEDLELNET,
C BEEMEIELIARY O BE O EALATAE

- FE (BEORBICHNAT) :55~1051—0

C (SATETAHOEMBIIEENTEYELA)

T79aTVHABLDPR

Fashion TV

©ODirect contact with an upscale and influential target group
OPresence on a multi-media platform with exclusive, innovative and trendy
.
f; hionty content

QOPowerful exposure in an uncluttered and unique advertising environment
Qincreased advertising awareness due to the interested and loyal audience

OThe only TV equivalent to hundreds of fashion and lifestyle print magazines.

Since its inception in 1997, fashiontv has been setting the highest standards for excellence in fashion and lifestyle
broadcasting. The only TV equivalent to fashion print media appealing to everyone interested in fashion, style,
beauty and trends, fashiontv understands and caters to its audience by providing original, unbiased and
informative programming not available on other networks. A strong image and exceptional awareness of
fashiontv’s brand projects a unique, cosmopolitan and a modern style allowing for influential partnerships with
many global brands.
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AKHIZ, EELBRM %
Elieux Eco Level License ([ZTE&E L, H0 0L H T WE LT,

Conta ct Collection Elieux International Address : Level 11 Aoyama Palacio Tower Kitaaoyama Minato-ku Tokyo Tel : 81(0)3-5778-5256 E-mail : info@elieux.com
Web : Event :Collection Elieux https://www.elieux.com/ev-english/
Web : site of license project of 2014  http://elieux.blogspot.com
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